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Key rules for legal charitable sweepstakes:

« Locality restriction: It must be held within a single office, club, or set of premises. You cannot
sell tickets on the street or to the general public, or include fully remote workers if they do not

share a physical workplace with others.

« No profit for you: All money taken, minus prize pot, must go to charity.

« Ticket distribution: Every entrant must receive a ticket, or in this case a flag.

- Chance elements: The winner must be decided by chance, or in this case the world cup winner.

« Charity vs. prize: You can split the money between the charity and the winner, or donate all
proceeds, but this must be clearly communicated before anyone buys a ticket.



